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01. Overview of INVEN

 Scope of business

 The age range and visitor

 INVEN Broadcast

CONTENTS

M u l t i M a r k e t i n g P l a t f o r m B r a n d

P a r t n e r

 Traffic information

 Information of Subsidiary



• KOREANCLICK game information ranked 1st in game information
• Rankey.com ranked 1st in game information
• Similarweb ranked 14st among all Korean website

Most popular website among people aged
between late teens and thirties. – INVEN!!

Traffic
information

The age range
and visitor

Information of
Subsidiary

INVEN
Broadcast

Total subscriber : 2.5 millions | Daily visit : 1.4 millions | Daily page view : 80 millions | Daily created post : 55 thousands | Daily created comment : 200 thousands



daily average 1.4-1.5 millon UV (in terms of IP address/ as of 2018 May)

Trend of number of visitor on INVEN
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daily average 0.12 billion PV (in terms of IP address/ as of 2018 May)

Trend of average daily view
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NAVER most frequent search words

Trend leading game media platform

Scope of
business

The age range
and visitor

Information of
Subsidiary

INVEN
Broadcast



20’s

33%

Teenager

28%

30’s

20%

Age ratio
Teenager that is the major

purchase-power in game contents
constitutes more than 60 percent of visitors

on INVEN website.

Male

69%

Sex ratio
For 20’s,

male to female sex ratio is
approximately 7 to 3.

Male who enjoy online game
visit the website more.

PC

54%

Mobile

46%

Internet connecting platform
INVEN runs biggest community nationally

in both PC online and mobile phone online.
No matter which platform users choose,

users will enjoy excellent internet connection.

Female
31%

Promotion targeting various age group of passionate gamer is available.

Scope of
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Traffic
information
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INVEN
Broadcast
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Subsidiary

Live Streams VOD



E-sports

Scope of
business

Traffic
information

The age range
and visitor

Information of
Subsidiary



Scope of
business

Traffic
information

The age range
and visitor

Information of
Subsidiary



Game Broadcasting

HEARTHSTONEGameBroadcasting PUBG GameBroadcasting LeagueofLegend GameBroadcasting

HeroesOftheStormGameBroadcasting WorldOfWarcraftGameBroadcasting AutoChessGameBroadcasting

Scope of
business

Traffic
information

The age range
and visitor

Information of
Subsidiary



Video Production

OverwatchViralVideo Destiny:Guardians ViralVideo HeroesOftheStorm ViralVideo

Autochessgamestrategyvideo Blackdesertgamestrategyvideo Swordfightinggamestrategyvideo

Scope of
business

Traffic
information

The age range
and visitor

Information of
Subsidiary



02. Introduction of Brand Partner

 Introduction of Brand Partner

 Major Partner

CONTENTS
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Advertisement
Exposure of

IT INVEN

Major
Partner



Mutual communication
Effective in targeting consumer group gamer

Effective way of influx
through product contents

Effective and regular basis advertisement

?? ?

Unilateral delivery of information
Brand exposure to

irrelevant consumer group
Ineffective influx through product contents

Costly one-off advertisement

Major
Partner



By providing communication means to trade extensive game knowledge
and know-how, prediction and insight for future trend is possible

Operating internet shopping mall
whose theme is game

Operating internet shopping mall
associated with IT brand to best serve

the needs of gamer.

Aiming to provide best quality game
information and to be industry-leading game
developing company.

Broadcasting and Production and Airing of video
created in game studio solely owned by INVEN
providing Total Promotion Solution involving online
and offline event service.

Broadcasting Production&
Event Service:

Providing total display advertisement
including PC, mobile phone web,

mobile phone Apps and SNS.

Acting as bridge
for all service of INVEN to be

delivered to gamer in North
America and Europe.

Through operation of more than 100 online,
mobile, console Indie game community,
INVEN will provide huge opportunities based
on massive range of user pool.

Multi-marketing platform, Brand Partner,
major IT information and estimation of PC,
and IT Media for gamer.

Major
Partner



Introduction of
Brand partner



03. Brand Partner contents

 Reported article

 Product Review

 Exposure of INVEN

 Portal or external exposure

 Special article

 News coverage/ Interview

 INVEN’s landing site

CONTENTS

Multi Marketing Platform Brand Partner



• Distributing domestic or international IT news

via officially recognized media

• Special article

appealing to gamer

• Announcement of

the new product / Interview/ Event/

Media coverage of IT brand issue

Product

Review

Special

article

News coverage/

Interview

Exposure of

INVEN

INVEN’s

landing site

Portal or external

exposure



Domestic and international IT media coverage of INVEN contents
All content in IT INVEN will be distributed and exposed in different pages.

Reported
article

Special
article

News coverage/
Interview

Exposure of
INVEN

INVEN’s
landing site

Portal or external
exposure

Domestic and international IT media
coverage of INVEN contents

INVEN　|　ITINVEN　|　NAVER　|　DAUM　|　Google　|　facebook



 보도기사

 제품리뷰

 기획기사

 취재/인터뷰

Product review written by game developing professionals
Product review intriguing gamer

Reported
article

Product
Review

News coverage/
Interview

Exposure of
INVEN

INVEN’s
landing site

Portal or external
exposure



Special article appealing to gamer
special article that can deliver a number of

information of brand and product

Special article

Reported
article

Product
Review

News coverage/
Interview

Exposure of
INVEN

INVEN’s
landing site

Portal or external
exposure

http://www.inven.co.kr/webzine/news/?news=195492&site=it
http://www.inven.co.kr/webzine/news/?news=202905&site=it
http://www.inven.co.kr/webzine/news/?news=211441&site=it
http://www.inven.co.kr/webzine/news/?news=207182&site=it


News coverage of IT issues such as announcement of
new product release, interview, event and so on
Promotion of product and brand through delivery of the lively news of the scene

Interview of Jason woo, manager of ASUS Interviews of Lim hong kyu to clarify his controversial
act – playing game using toe instead of finger

Reported
article

Product
Review

Special
article

Exposure of
INVEN

INVEN’s
landing site

Portal or external
exposure



News coverage of
Play Expo ASUS booth

News coverage of Xenics store
Pangyo branchNew product presentation of MSI

Presentation of Western digital,
Gaming SSD

The coverage of the biggest national
game show G-star

Reported
article

Product
Review

Special
article

Exposure of
INVEN

INVEN’s
landing site

Portal or external
exposure

News coverage of IT issues such as announcement of
new product release, interview, event and so on
Promotion of product and brand through delivery of the lively news of the scene



INVEN main page (upper part) INVEN main page (mid part)

IT INVEN main page (upper part)

Reported
article

Product
Review

Special
article

News coverage/
Interview

INVEN’s
landing site

Portal or external
exposure



LOL INVEN
Web&Mobile

PUBG INVEN
Web&Mobile

OVERWATCH INVEN
Web&Mobile

Reported
article

Product
Review

Special
article

News coverage/
Interview

INVEN’s
landing site

Portal or external
exposure



Reported
article

Product
Review

Special
article

News coverage/
Interview

Exposure of
INVEN

Portal or external
exposure



NAVER　|　DAUM　|　Google　|　facebook

Reported
article

Product
Review

Special
article

News coverage/
Interview

Exposure of
INVEN

INVEN’s
landing site



04. Brand Partner event
 Types of event

 Game community event

 Brand promotion and Airing

 Pre-user event

 I-mart free gift

event

CONTENTS

Multi Marketing Platform Brand Partner



QUIZ event Online comment event Product review event

Effective promotion via various kinds of event

Pre-user
event

Game community
event

I-mart free gift
event

Brand promotion
and Airing



Article review comment event Voting event

Pre-user
event

Game community
event

I-mart free gift
event

Brand promotion
and Airing

Effective promotion via various kinds of event



WD SSD pre-user event GEFORCE NOW pre-user event

Types of
event

Game community
event

I-mart free gift
event

Brand promotion
and Airing



Targeting specific game users on 100 game communities to
inform them of event will lead to effective promotion of the brand.

LOL INVEN
ZOTACK-CUP event

LOL INVEN
XENICS

Comment event

LOL INVEN
GEFORCE NOW
Pre-user event

PUBG INVEN
XENICS

Pre-user event

PUBG INVEN
MSI

VGA EVENT
OVERWATCH INVEN

Cheering event

Types of
event

Pre-user
event

I-mart free gift
event

Brand promotion
and Airing



I-mart – event page

I-mart free gift event

I-mart – event page

Types of
event

Pre-user
event

Game community
event

Brand promotion
and Airing



Targeting specific game users on 100 game communities to inform them of
event will lead to effective promotion of the brand.

INVEN event banner (common)

INVEN main page (mid part)
event introduction

INVEN main page (upper part)

INVEN brand partner
introduction area (common)

Types of
event

Pre-user
event

Game community
event

I-mart free gift
event



05.

IT INVEN/ Market sales asociations

 IT INVEN introduction

 Back skin banner exposure

 MARKET INVEN sales association

 Partner banner exposure

 MARKET INVEN introduction

CONTENTS
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Partner banner
exposure

Back skin banner
exposure

MARKET INVEN
introduction

MARKET INVEN
sales association



IT INVEN estimation board IT INVEN peripheral device board

IT INVEN free board IT INVEN my hometown Internet café story board

Partner banner
exposure

Back skin banner
exposure

MARKET INVEN
introduction

MARKET INVEN
sales association



Post related network banner

Brandpartner
right side banner

Partner banner on top of the board

IT INVEN
introduction

Back skin banner
exposure

MARKET INVEN
introduction

MARKET INVEN
sales association



 All banners should be made by brand partner itself and subject and exposure duration is determined after discussion.

 All banner size should be smaller than 250KB and flash image is not supported.

Back skin (1920*1200)

IT INVEN
introduction

Partner banner
exposure

MARKET INVEN
introduction

MARKET INVEN
sales association



IT INVEN
introduction

Partner banner
exposure

Back skin banner
exposure

MARKET INVEN
sales association

Shopping more fun than game, MARKET INVEN



IT INVEN
introduction

Partner banner
exposure

Back skin banner
exposure

MARKET INVEN
sales association

http://www.inven.co.kr/webzine/news/?news=210670
http://www.inven.co.kr/webzine/news/?news=219964&sclass=32


IT INVEN
introduction

Partner banner
exposure

Back skin banner
exposure

MARKET INVEN
sales association

http://www.inven.co.kr/webzine/news/?news=224743


IT INVEN
introduction

Partner banner
exposure

Back skin banner
exposure

MARKET INVEN
introduction



06. INVEN D.A Advertisement Promotion

 Effective marketing

 Introduction of

advertisement banner

 Report page

 Brand Partner

advertisement package

CONTENTS

Multi Marketing Platform Brand Partner



Report
page

Introduction of
advertisement banner

Brand Partner
advertisement package



Report
page

Introduction of
advertisement banner

Brand Partner
advertisement package

Popular TV shows
10-15 million KRW

per AD

10 seconds exposure

About 3 to 5 million imp
Viewer rating 20%,
achieving rate 40%

terrestrial

Weekend 7-11 pm

10-15 million KRW
per AD

10 seconds exposure

About 5 to 7 million imp

Viewer rating 20%,
achieving rate 60%

Timeboard weekend 10pm
15 million KRW

per AD

1 hour exposure

About 5 million imp

Brand Partner/ associated
advertisement

7 million KRW monthly
(for platinum)

54 million imp for
month (1.8 imp daily)

Costs 15 million KRW
per AD

10-15 million KRW
per AD

10-15 million KRW
per AD

7 million KRW
monthly

Exposure 1 hour 10 seconds 10 seconds Continuous

Impression About 5 million 5 to 7 million 3 to 5 million 54 million imp for
month

Target
Audience X X X O

terrestrial

Source: Analysis worth of terrestrial
media/ Daishin Securities co., Ltd.
investment report



Effective
marketing

Introduction of
advertisement banner

Brand Partner
advertisement package



Upper
banner

Right banner

T.I.
banner

300*300

635*120

150*300

610*100
Mid

banner

600*300

BIG T.I. banner

Effective
marketing

Report
page

Brand Partner
advertisement package



IT INVEN
Estimation Board

Mid banner

IT INVEN View page banner

200*200

710*100

Effective
marketing

Report
page

Brand Partner
advertisement package



Channel
name

Banner name Exposure location Banner size Table remarks ETC

All INVEN
channels

Upper banner
Webzine main,

Community main,

Subpage

635*120

Only when event is on

exposure is

Largely different

Depending on

package

DA banner
(Ad banner)

Right banner 150*300

Mid banner 610*100

T-I banner Main page 300*300

Big T-I banner Main page 600*300

IT INVEN
Top of IT INVEN estimation board

IT INVEN
estimation board

710*100

IT INVEN estimation view page IT INVEN
estimation board 200*200

INVEN game
community

Community main Each community
(per event) 722*100 Only when event is on

House
banner

Community free board Each community
(per event) 722*100 Only when event is on

IT INVEN

Back skin IT INVEN main 1920 *1250~1500 -

Main page banner IT INVEN main 722*100 Only If event/ contents is on

Board banner Top on board 722*100 -

All INVEN
channel Event banner Right side on all page 200*200 Only when event is on

Effective
marketing

Report
page

Brand Partner
advertisement package



Effective
marketing

Report
page

Introduction of
advertisement banner
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07. Cost of brand partnership

 Cost of brand partnership

 CONTACT US

 Long –term branding

Multi Marketing Platform Brand Partner



Monthly fee 4,000$ 3,500$ 5,000$ 4,500$ 7,000$ 5,000$ 10,000$ 7,000$ 12,000$ 10,000$

Opening of landing site
(PC & MOBILE)

News article

Product review 1 1 1 1 1 1

Special article 1 1 1 1 1 1

Interview and
coverage support

Event 2 2 2 2 4 4 always always always always

Pre-user event 1 1 1 1 1 1

Game community event 1 1 1 1

Right side sponsor banner
on IT INVEN 1 1 1 1

Top banner on board
of IT INVEN

(Estimation board is exclusive of this)

View page banner
of IT INVEN

(Estimation board is exclusive of this)

IT INVEN back skin 3일 3일 3일 3일 5일 5일 5일 5일

INVEN D.A Advertisement 24,000,000 24,000,000 34,000,000 34,000,000 35,500,000 35,500,000 54,700,000 54,700,000 77,000,000 77,000,000

The number of
brand can be exposed 1 brand 1 brand 1 brand 1 brand 1 brand

 Bill is issued at the end of month and payment is to be made within 30 days after bill is issued.

 Minimum contract period is 6 months and cost of brand partnership is on monthly basis. (V.A.T. is to be added on)

Long –term
branding

CONTACT
US



Implementation of various event

and promotion that is most

suitable for brand partner.

Increase of brand& product

awareness.

Frequent brand exposure via brand

partnership/ enhancement of

brand recognition.

Constant interest on brand

leading to purchase of the

product.

Cost of brand
partnership

CONTACT
US



Cost of brand
partnership

CONTACT
US



Gunyong Park (Daante)
Office +82-70-5029-0313
Cell +82-10-4942-9828
e-mail daante@inven.co.kr

Team leader of Business Department

Seung-tae Lee (Flint)
Office +82-70-5029-0313
Cell +82-10-2071-9252
e-mail flint@inven.co.kr

Head of Business Department

Cost of brand
partnership

Long –term
branding


