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Scope of
Overview of INVEN business

INVEN , website that is mostly visited by age group ranging from teens to 30s

Korean Click Game Information No.1 Ranky.com Game Media No. 1

Total subscriber FeERQIIIGRY | Daily visit : (REAIIIa | Daily page view URPAIIIIE | Daily created post JeBREIEENREY | Daily created comment JA00RdalelVEE]gle!

Mezzomedia 2020 Mobile Game Industry Analysis Report

Q. Mobile game webzine - community experience Q. Mainly used game webzine - community

multiple responses multiple responses

Usage
ranking

1 INVEN INVEN INVEN R Webzine
2 R Webzine R Webzine R Webzine INVEN
63% 1]

INVEN R Webzine H Webzine G Webzine TWebzine  Etc. Most used webzine, number 1 in the overall age of the community

All 20s 30s 40s




Scope of Traffic Information of INVEN
Overview of INVEN business information Subsidiary Broadcast

A game media platform where genuine gamers visit

A game-related website, where teenagers and those in 20s who play game the most, visit and look for information
A genuine game media platform with some of the audience in 30s who possess high purchasing power

Female

29% :
Mobile

55%

Age ratio Gender ratio Platform

More than 80% of the

total visitors are in 10s

to 30s who frequently
re-visit the site

We currently operate the biggest online PC and
mcbile game communities in South Korea, and thus
provide an environment that users can visit the site

anytime, anywhere, without any difficulties,
regardless of platform

Based on visitors in 20s, gender ratio of
male to female is 7:3.
INVEN is a website where experienced
male gamers constantly visit



Traffic

Overview of INVEN information

Trend leading game media platform
Ranked 1st in game webzine among internet trend leading companies
Frequent exposure in search engine

Game webzine ranked 1st NAVER most frequent search words
(as of 2018 July / rankey.com)
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Overview of INVEN

INVEN

No.1 Game media platform

= /\
INVEN cicvar
N—
North American esports media

MARKET INVEN

Shopping mall especially for
Game /IT

Scope of Traffic Information of INVEN
business information Subsidiary Broadcast

Listed company INVEN

3.5 miillion subscribers, No.1 game media platform with 100 million daily page views

Operation of game webzine and community.

Creation of contents, broadcasting program, offline promotion and official e-sports league through
INVEN broadcasting such as PC, mobile, e-sports, IT, VR/AR/ indie game

www.inven.co.kr

INVEN GLOBAL ENGLISH, LLC.

Launching service in English speaking region including North America
Global game webzine & community, e-sports magazine

Managing of global e-sports conference and various e-sports event
Aiming to be global company to invest in game platform value

www.invenglobal.com

Listed company Market INVEN

Manufacture/ sales/ distribution of game product by securing license of domestic game
companies

Sales of gaming gear, IT product, partnership with U.S Jinx for blizzard license, export and sales
of Jinx products/ license contract for Blizzard overwatch products (usb, battery and mobile
phone case)

www.marketinven.com



Scope of Traffic Information of INVEN
Overview of INVEN business information Subsidiary Broadcast

INVEN Studio is in operation.

INVEN Broadcast with years of experience delivers lively atmosphere of the arena to gamers via broadcasting.

# INVEN Broadcasting # INVEN streaming channel
Homepage  hitp://ibs.inven.co.kr TV
E-mail  ips@INVEN.co.kr Ty D  afreeca™®
Location  ynderground level 1, 9-9, Seongnam-daero kakaoTV b NAVERTV
331beon-gil, Bundang-gu, Seongnam-si, Gyeonggi-
do (5minutes walk from Gate No.3Jeong-ja of # INVEN VOD channel
Bundang subway station)
Spacesize 471 gsm2 INVEN Yu(® P NAVERTV
Capacity Seat for150/ Standing for 200
Facility

6vs6 gamer booth , Main stage, Audience stadium, s Click the logos to visit the channels.

2n studio 3 Further VOD can be available from INVEN community or request

Opening 7918 July10th platforms depending on games.


http://ibs.inven.co.kr/
http://afreecatv.com/teaminven
https://www.twitch.tv/teaminven
https://www.youtube.com/user/invenbroad
https://www.youtube.com/c/INVENSPOTLIGHT
https://tv.kakao.com/channel/2690626/cliplink/398299154?metaObjectType=Channel
http://tvcast.naver.com/inven
http://tvcast.naver.com/inven
http://ibs.inven.co.kr/

INVEN
Overview of INVEN Broadcast

I E-sports/ Game broadcasting

Holding game event from one-off event to season league according to game platform and budget.
Event management, promotion via media coverage, online/offline broadcasting are all available at once.

Sl0I2I0IE
=

STz Rast e

Janatde 2021 Snatde 2021

Game Brroadcasting

Coverage of the Game Broadcasting is from simple Chroma key broadcasting to offline special broadcast that is shot in the studio.
Project, Production, Promotion through INVEN, further contents creation is possible all at once.

i : Summoners War : Lost Centuria '
Game Broadcasting

Click the images to link to the videos.


https://www.twitch.tv/videos/1068061552?filter=archives&sort=time
https://www.twitch.tv/teaminven/video/1097490974
https://www.twitch.tv/videos/1047563708?filter=all&sort=time
https://youtu.be/G8RqZiEUuAg
https://www.twitch.tv/videos/952535228?filter=all&sort=time
https://www.twitch.tv/videos/1128904387?filter=all&sort=time

INVEN
Overview of INVEN Broadcast

Video Production

Through broadcasting studio solely owned by INVEN, various type of video including viral video and game strategy video is created for
respective purpose. Video created this way is exposed through various channels so that it can have viral marketing effect.

Viral Video

Eye catching video with various contents and video in which celebrities appears can appeal to gamer as effective advertisement.

2744
S CIAE|L| ZHCIE

[18} CIAE|L| ZICIAXE OlAILIR?]

.
Overwatch Viral Video

Game strategy video

s U

Destiny: Guardians Viral Video Heroes Of the Storm Viral Video

Providing gamers with game strategy video

SE YE oj2| F1Y & QIAHE B INVEN 25

CALL'DUTY
MODERN

WARFARE

2 o5 FE| 20 9Hof

AT @A BMET A Tlale odAL

Callof Duty MW strategy video Black desert gamestrategy video Auto-Chess ;f:;ﬁ;e;a\%eo

Click the images to link to the videos.


https://youtu.be/tmyMSkYHQ_k
https://youtu.be/c6coWIw09fI
https://youtu.be/d0-Hnq4w9uA
https://youtu.be/7t3wdMDZmNU
http://ibs.inven.co.kr/replay/4321/
https://www.youtube.com/watch?v=TJciF_ytgIs

Overview of INVEN

Online launching show/Seminar

INVEN
Broadcast

Due to Corona pandemic holding offline event is challenged. Instead we combined product promotion with broadcasting contents to create
infortainment show. Events are held that viewers can participate so that it will interest gamers. In addition, those videos will be exposed to various

channels for secondary viral marketing.

Unveil of HP OMEN’s new product for the first time. Don’t breathe.

®OMEM

PLAY TO PROGRESS

Branding through CG and videos during
broadcasting

S FiiE0
22! MioiLk

ASUS Z430
SERIES

Branding:through CG and videosduring
broadcasting

EHA| 2 AIERILICH

222! KIoILk

Product pr;mo;ion and review with
influncers during.broadcasting

VZ

Professional show hosts carrry:the show.

ASLS Zud0 Al2|=
AHMION 212X IERE

Direct communication with user is
possible.

Click the images to link to the videos.


https://www.facebook.com/watch/live/?v=1429847833889881&ref=watch_permalink
https://www.twitch.tv/videos/687163506
https://www.facebook.com/watch/live/?v=1429847833889881&ref=watch_permalink
https://www.facebook.com/watch/live/?v=1429847833889881&ref=watch_permalink
https://www.twitch.tv/videos/687163506
https://www.twitch.tv/videos/687163506
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Introduction of Brand Partner

Introduction of Major
Brand partner Partner

Inven brand partner is to promote the brand to gamers through various channels of Inven.

The fastest and most effective multi-marketing platform

U) V%)
=R ali oD
Media coverage . . .
abm:t thg braﬁd Event Advertisement landing website
areating various contents Effective promotion with Effective promotion with Opening of PC/MOBILE landing website
appealing to gamerfrom various events INVEN advertisement (availablefromgoldgrade)
gamer’s perspedive.
O
&R 5
Exposure on Inven Webzine and lT INVEN MARKET INVEN
portal website C(.)mmunl.ty of TINVEN Assodated Sale of
. Bxposureon . . Effective promotion to I¥'stherediaforgamers MARKET INVEN




. Introduction of
Introduction of Brand Partner

| The most effective Multi Marketing Platform to connect to gamer

Unilateral delivery of information Mutual communication
Brand exposure to Effective in targeting consumer group gamer
irrelevant consumer group Effective way of influx
Ineffective influx through product contents through product contents

Costly one-off advertisement Effective and regular basis advertisement




. Major
Introduction of Brand Partner

INVEN is proceeding with extensive cooperation
with major Brands for various industries.

odysey (NP WTSEILE LEGION
¢OMEN G Samers " TAORUS
ZOTAC  HYPES Wsteelseries logitech (a1
KLeuy cragial  Leanback V=R




CONTENTS

Multi Marketing Platform Brand Partner

03.

= Contents

Brand Partner contents

= Review/Article

= Media Coverage/ interview = Exposure of INVEN

= INVEN’s own landing site .

External exposure including portal




Brand Partner contents

+ Distributing domestic or international IT news
via officially recognized media

« Announcement of
the new product / Interview/ Event/ Reported
Media coverage of IT brand issue article

Coverage
and
Interview

Special - Review contents attracting
. gamer’s attention
article

* Special article
appealing to gamer

Professional staffs who possess solid knowledge of game are creating various contents
appealing to gamer from gamer’s perspective.



Brand Partner contents

Review/ Article

Reported article

Domestic and international IT media coverage of INVEN contents
All content will be distributed and exposed in different pages.
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Domestic and international IT media coverage

2 INVEN

" RN

NAVER |atoim < | D | e

Wuna M mea oo
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INVEN | ITINVEN | NAVER | DAUM | Google | facebook

All of IT INVEN contents are distributed and exposed through
various channels.




Brand Partner contents Review/ Article

| Special article
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https://www.inven.co.kr/webzine/news/?news=250468&site=it
https://www.inven.co.kr/webzine/news/?news=254347&site=it
https://www.inven.co.kr/webzine/news/?news=259707&site=it
https://www.inven.co.kr/webzine/news/?news=238372&site=it
https://www.inven.co.kr/webzine/news/?news=254347&site=it
https://www.inven.co.kr/webzine/news/?news=238372&site=it
https://www.inven.co.kr/webzine/news/?news=250468&site=it
https://www.inven.co.kr/webzine/news/?news=259707&site=it

Brand Partner contents Review/ Article

Product review
Intriguing gamer product review written by game developing professionals
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https://www.inven.co.kr/webzine/news/?news=245936&site=it

Brand Partner contents Review/ Article

Article providing source (itis requirement)
Creation of intuitive and simple contents through sources produced by partner company such as video contents.
(Short article, reporting material, review and special coverage are available according to source concept.)
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% These videos provide exemplary cases. . . ) .
% Filming does not take place in INVEN. Further contract and discussion are required if filming of original source is needed Click the images to link to relevant arcticle.
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http://www.inven.co.kr/webzine/news/?news=232974&site=it
http://www.inven.co.kr/webzine/news/?news=233834&site=it
http://www.inven.co.kr/webzine/news/?news=233323&site=it
http://www.inven.co.kr/webzine/news/?news=233323&site=it
http://www.inven.co.kr/webzine/news/?news=232974&site=it
http://www.inven.co.kr/webzine/news/?news=233834&site=it

Brand Partner contents Contents Review/ Article Media coverage/ Exposure of INVEN’s own External exposure
Interview INVEN landing site including portal

News coverage of IT issues such as announcement of new product release, interview, event and so on
Promotion of product and brand through delivery of the lively news of the scene
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Looking for IT relevant issue and covering it / conducting an interview

”

“Effect of and

The coverage of the biggest national game show G-star



https://www.inven.co.kr/webzine/news/?news=258673&vtype=pc
https://www.inven.co.kr/webzine/news/?news=264100&vtype=pc
http://www.inven.co.kr/webzine/news/?news=190911&site=it

Brand Partner contents Contents Review/ Article Media coverage/ Exposure of INVEN’s own External exposure
Interview INVEN landing site including portal

Exposure on INVEN webzine main page

All contents of brand partner will be exposed on several areas on INVEN’s webzine main page.
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Brand Partner contents

Contents Review/ Article

Media coverage/ Exposure of INVEN’s own
Interview INVEN landing site

Exposure on mid part of INVEN game community

All contents of brand partner will be exposed on common area of brand partner which is mid part of game community

£ =42 010k71 FOS

Bl= Zash=Me! SAIXI01 2L
A1 Eil'i'l '

B\ G S

2ol

Ethaan's Q1%

O[L 510 H|L| 120

239 oy 2
[X‘EH"U?E)*EHIO? E\D\o‘ oy
S\ w2 | B EY 5 ol HE
aeaE A S s v ’ TE| DX A|AE JH AT} F
- 22K = Al SAE A X7
C e 02:01 . 22531 s J = - 43t t
223 yE/2AH 2%

g %!’iﬂ-c lJli-'- HH‘

SIl SE2T

Lgst 271 ANE

B2 AT AHAIE

i3} =512

LAA e g

External exposure
including portal




Brand Partner contents Contents Review/ Article Media coverage/ Exposure of INVEN’s own External exposure

Interview INVEN landing site including portal

Exposure on main page of IT INVEN

Contents of brand partner are exposed on many areas of IT INVENt's main page
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Brand Partner contents INVEN’s own
landing site

Opening of landing site (available from gold grade)

Independent domain is provide which is available both on PC and mobile. Exposure on portal site as search word through opening of landing site.
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https://m.inven.co.kr/legion/
http://msi.inven.co.kr/
http://legion.inven.co.kr/
http://legion.inven.co.kr/

Brand Partner contents

Administration page

v Easy site control is possible through administration page.
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INVEN’s own

landing site
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Work example such as layout, image upload, change

of menu configuration


http://hyperx.inven.co.kr/
http://hyperx.inven.co.kr/

Brand Partner contents Contents Review/ Article Media coverage/ Exposure of INVEN’s own External exposure
Interview INVEN landing site including portal

Automated management / Various functions

v Automated management of news, events, review articles and so on inserting of video link and mp4 files upper part of hot issue areas makes
landing page look very active

Hot issue Video
isexposed on upper

part of landing site
(MP4 file)

g

Automated exposure of contents of INVEN
(Reviews, events, product information, etc.) >




Brand Partner contents INVEN’s own
landing site

Streaming/ Youtube module

Streaming on main page on landing site of brand partner/ Exposure of Youtube contents and live streaming is possible by inserting Youtube module

Streaming module Youtube module - standard
Reserved exposure of live streaming is possible (Agreement is required Ina case where partners official channe! s videos is needed to be
for exposure of INVEN's external broadcasting.) exposed automatically , contents are derived from Youtube

automatically.
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Exposure of live Youtube module - Hotissue model
streaming, events
videos (Exposure
duration, time is to

be set) SH4

In a case where only chosen contents are to be exposed, manually
chosen contents are set to be played.
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Brand Partner contents

Contents

Review/ Article

Media coverage/

Interview

Exposure of

INVEN’s own

INVEN landing site

External exposure of Brand partner’s content on major portal site

A% A doltivz (4

&

NAVER |HpomeN l
.7 -
SuzM B2 A% 0 Wi oo WNOIE  RAMIM LA OE)|- zass e lNVEN
1
Al A= MIAF OIB)
KA 1-10/330A A0 BRE MY U
picK 51 FR7IAE =Y b 2IARILICE 24N D0l
ke = |
v ARG S 22HEIS Go gle Msl m y Q
HP D210} KOS S OMENT iea Doni - w52 IN ol
HPZ2I0k= OMEN 417 HEZ & Al @invennews - &
E @A 0EE NEc UM PR Wy FHEAv AUIF t
DI AICHO HY BEO BeZ ]
HPR2I0F, AHHCH H0/Z PC OME) T B oum me
HP 412 OMEN HOIZPC @Al 1 0|7| 2 40f? 2LE{SE| BY! FPS A 0 Hest 2LH |
HPI2I0h AtMCH AI0IZ PC OMER =48
HP22I0t, H0I2 PC OMEN LI HE EIO}S 22 +0 UCH! A0HE ATISHOL A MSINXG25TR 4419108 O =
JEs 2 104 HHDI 40| S0jL+ 01 AMee] Zo| HOIHSLICL BUIE . =
= Eatice 10012t 3
[OMEN
am WA dolHs: 4 § o
HPi= 28 JMOIHE S8 L0,
2 AAUO2 SX6l2t W OME
N 22100 L HE REI0IME 3t
Mww.inven.cokr/
ole FE DAs 10MCICPy 2k | (.
waZ2lE = A L) g
78 1SR, MW IT I RARHE
£3€ HP OMEN PC H2W# 22 Ren.coks
FIOICE. HP OMEN Al2l =2l “30L... Rl S ot ax e

OMENEZ SZ¥ J|22 HP2| H 0|
Saft2ts F2AE AR 252
W8t QUCH A i7-10750H, Al

NAVER

& oz

AACIL Ol iaan MO — 11 AN o TIOIAL-L

D4'm

sone xapaxTepHCTIIH YOI

Google

7

Dg'Mm {HFOMEN = Q

BUYM oo SYY w4 BRI m HEM  AolE  owd v
23 hpomen'=E® hpomen17 hpomen15 hpomenx acer tER
WA omme S10/4418 HERAEI | SN~
2NzHEm ESTRS
HP, D245 H0[3! 210 ‘'OMEN AIRIZ= AFIE BAL 2000 07 20
HP32I0k= OMEN HEZ& &A¥CH MEN H=20l= OMEN Al2IZ0H = OMEN 15 =ES2
EE. OMEN ME| 072, OMEN A1I3{ S FWIINA HOIL ZHE 2ssl=...
HP, 158l SR 0|8 L EXE ARE Al 0,08.03 =2ESLi2t

YHOIE & =EX AHEES ZEYCL WHPE ZZ(HIA) ME2 OMEN SIS R0 L W4 42|18 2H6ta

OMEN HM S HE0 (12 SUOIEE ZEACH €8 229,
=70 2 < e ) i e ? 20200723 | W

& CIE A2l ZHMAE CISISLICH HPE 28 S92l AI0IHH2E CHS S0l S22, HEges
ol M= O HEQI?! 01 OMEN 2212) HHE BEEHME 3.

(2151 300Hze| B8 c|~Z2jo| EFH! OMEN 15 A0 T E= 20007.17
A2IZ FA 238 E (Y = UASAE DLS H0/Y =S=0|CH, OMENS S =E IR
HP2l HOIR PC 22122 ‘PLAY TO PROGRESS : HIRIS2 Zdstal'ates...

facebook

External exposure

including portal
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Brandpartner events Type of events

Effective promotion with various events

QUIZ event Comment event Product promotlon event
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Simple quizzes, Brand promotion and exposure Promotion through comment verification/ SNS Promotion event and promotion effect through

through collaboration with game company sharing event that anyone can participate. post and related comment



Brandpartner events Type of events

Effective promotion with various events

Voting event

Photo event
:

Event of review comment of article
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Constant image branding care following Adding interesting point with creative events

purchase of product with photo image. such as voting event and etc.

Holding comment event in conjunction with
review article/ promotion effect through high

page views



Plot notification

Brandpartner events
event

Plot notification event

Plot notification is provided throughout all INVEN’s communities concerning big events.
(service is available for above gold grade/ prearrangement is required)

INVEN web page INVEN mobile page LEGION
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% Exposure of simple contents such as short article, special coverage and review is not

possible.
% When free gift worth 1 million won is up for grab.

a [5082] (%8 Logiech 07-13 31101}]

% When all INVEN members can participate = " e
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Brandpartner events

Pre-user event provides opportunities for participants to give their feedback.
Youtuber/blogger can participate in pre-user event so that brand exposure on communities is expected.

Pre-users event (Ex.1) Pre-users comment Pre-users event (Ex.2)
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I-mart free gift
event

Pre-user event

Game community

Plot notification
event

Brandpartner events Type of events

event

Targeting specific game users

on 100 game communities to inform them of event will lead to effective promotion of the brand.

Lost Arc Inven
Time Attack Event

League of Legends Inven
LCK Winner Prediction Event
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v" Schedule of game community event and exposure might be subject to change depending on circumstance.

Exposed areas of
events



Brandpartner events

I-mart free gift event

Product exposure on point mall attracting more than 30 thousand daily visitors with free gift event
Spontaneous promotion is possible through applying for free gift.

I-mart free gift

event
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I-mart event page

I-mart event page example



Plot notification
event

Brandpartner events Type of events

Event exposure areas

Pre-user event Game community

event

I-mart free gift
event

Exposed areas of

events

Exposure on INVEN webzine main page and various areas of communities

INVEN webzine main page
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INVEN

Exposure on INVEN
webzine main page

Game communities main page
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Brand partner's
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Brandpartner events Type of events Plot notification Pre-user event Game community I-mart free gift Exposed areas of
event event event events

Gallery exposure areas

Event banner exposure on upper part of “open issue gallery” and “opinion gallery”
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% Variation might happen under certain circumstances.
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ITINVEN

IT INVEN introduction

ITINVEN

IT media for gamers
Communication ground for IT& game users

[Link to IT INVEN ]
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v’ Exposure on IT INVEN main page is available for only above silver grade partner.


https://it.inven.co.kr/

ITINVEN

ITINVEN

IT INVEN introduction

IT INVEN’s characteristic board appealing to various group of users
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The IT INVEN evaluation board has users creating 500 posts,
1500 comments and more than 15,000 views in a week.
They are potential customers of the product.
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IT INVEN provides unlimited stories around us including IT

Aoy FHH7|7|

ZEL1ASUS ROG, HT|32. 11
HO|AE E£, 'ASUS ROG Z. ] H

mold HoT By

IT INVEN peripheral device board is information trading board for
users who are keen on game peripheral devices.
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IT INVEN my hometown Internet café story board is a cyber space
for internet café owner and B2B product can be advertised there.



IT INVEN [T INVEN introduction Back-skin banner exposure

Frequent brand exposure and product promotion via advertisement banner
% Those banners are not advertisement banners but banners exposed on IT INVEN
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IT INVEN IT INVEN introduction Partner banner exposure Back-skin banner exposure

ITINVEN

Brand banner exposure on IT INVEN main back skin

% Those banners are not advertisement banners but banners exposed on IT INVEN

% Regarding the cost, refer to INVEN
(30 thousand Korean Won per day)

c’rugal

Break the Limit

Crucial X6

Portable SSD

IT INVEN
Back-skin banner

MIAIE QI HEEX] 2|1, Micron

v" In case where one brand partner owns several brands, running each banner in turn is possible but exposing multiple banners simultaneously is not
permissible.
v" All banners should be made by brand partner itself and subject and exposure duration is determined after discussion.

v" All banner size should be smaller than 250KB and flash image is not supported.
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G-star promotion Online pre-promotion

I Constant brand exposure through online pre-promotion

% Proposal of partnership to brand partner preferentially (Participation and operating costs are separate)
[ Link to G-STAR promotion page ]

Pre-promotion on G-STAR promotion page opening
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—-STAR promotion page

3-STAR promotion page


http://gstar.inven.co.kr/

G-star promotion Online pre-promotion

I Constant brand exposure through line pre-promotion

exposure of official logo of sponsors
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G-star promotion

I Onsite promotion and various events
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G-star promotion On-site promotion & event

I Onsite promotion and various events

W stemn Digital

S L ) -

ner logo exposure on G-star main stage




G-star promotion Experience zone & sales booth

I Brand partner experience zone and sales booth in operation

¢ B
{1
'||'i’|l" \H ‘
i \‘\‘ )

K
14
i

)
™~

11}
i
Al
\

'IN; =

marketinve

¢ \RKET

=k

ry brand promotion with influencer’s creation




CONTENTS

Multi Marketing Platform Brand Partner
07 . Market INVEN sales integration

=  Market INVEN introduction

= Market INVEN sales link




Market INVEN sales integration Market INVEN introduction Market INVEN sales link

MARKET INVEN

Market INVEN is more fun than game
v" Game shopping mall carrying game good s which are essential for gamer/assemble-ready PC/Gaming monitor/Gaming gear/Gaming chair.

[ Link to MARKETINVEN ]

INVEN PC Game goods
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Gaming monitor

Gaming accessories
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https://www.marketinven.com/

Market INVEN sales integration

MARKET INVEN

Participation in game event to run pop up booth and brand partner’s sponsor zone
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MARKET INVEN
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Global e-sports competition Guntlet Seongnamgameworld festival

»G-Star 2019 onsite booth operation P-PLAY X4 2019 onsite booth operation PSeoul comic zone 2019 onsite booth operation
P Global e-sports competition Guntlet onsite booth operation 2018 Seongnam game festival PIGC 2018 Market INVEN booth

P Blizzard store associated with Overwatch contenders
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ITINVEN 4 MARKET INVEN

Sales of product associated IT INVEN contents

MARKET INVEN association through IT INVEN MARKET INVEN sales associated with IT INVEN contents
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Review article

Special article
associated banner

associated market sales

Association with tools/ pre-sales/ special price
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Effective
INVEN Service Ad Promotion marketing

I Effective promotion of brands and products through INVEN advertisement

Brand exposure through various kinds of
advertisement including Webzine

(®) Brand
UWauss  XENICS G A— L @ msi @ Leanbpack
Y = | owortas soueH Wostern Digital LEGION ®OMEN logitech C

WD BLUE 3D SSD # A7}
ol ol =

| A s : 3
Constant brand exposure on
INVEN’s all websites.



Effective
INVEN Service Ad Promotion marketing

NAVER

Timeboard weekend 10pm

15 million KRW
per AD

1 hour exposure

About 5 million imp

KB

Weekend 7-11 pm

terrestrial

Viewer, ratin? 20%
achieving rate 60%

TvN

Popular TV shows

10-15 million KRW
per AD

10 seconds exposure

About 3 to 5 million imp

Viewer rating 20%
achieving rate 40%

7 million KRW

monthly

Continuous

52 million imp for
30 days

Costs 15 million KRW 10-15 million KRW 10-15 million KRW
per AD per AD per AD
Exposure 1 hour 10 seconds 10 seconds
Impression About 5 million 5 to 7 million 3 to 5 million
Target
. X X X
Audience

o

Brand Partner/ associated
advertisement

7 million KRW monthly (for
platinum)

52 million imp for 30 days
(1.67 million imp daily)

Source: Analysis worth of terrestrial
media/ Daishin Securities co., Ltd.
investment report



Effective Service Ad Service Ad
INVEN Service Ad Promotion marketing banner guide management guide

| Advertisement banner guide

Upper part banner
728+90

LUNAR BEAST

MUSIC THEME
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Service Ad
banner size

Service Ad
package



INVEN Service Ad Promotion

Effective
marketing

Service Ad
banner guide

I Service Ad banner guide (mobile phone)

Mobile main mid

640+200
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Service Ad
management guide

Mobile bottom

part box banner
300%250
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Service Ad
banner size

Service Ad
package
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Service Ad
INVEN Service Ad Promotion management guide

| Guide for Ad contents management

M Kinds of Ad contents and Ad contents management

1. Basic contents 2. Event contents

- Itis 24x7 basis banner and can be replaced with new content - During event period additional event content can be exposed.

once a month. - During same period only 1 event banner can be exposed.

- Regardless of existence of event banner, it is always exposed - Exposure amount is determined by grade.

- External links are available - External link is not available. It can only be exposed as event contents in brand partner/ landing.

Basic contents
(1 content replacement is available for 1 month.)
Event contents Exposure only during event period
(For platinum
Additional exposure apart from basic contents
grade) ' '
The number of exposure is limited to brand partner event grade

% Example of usage of exposure quota

- When only basic contents are exposed: 100 percent of exposure quota for relevant grade is provided for basic contents

- When event contents are exposed: 50 percent of exposure quota for relevant grade is provided for basic contents and event contents respectively

* ratio is not exactly 50 percent but rounded.



INVEN Service Ad Promotion

Service Ad report page

Service Ad

management guide

Monitor exposure volume and click rate on real time basis via Ad report
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| Guide for running Ad

1. Changing contents is only available during allotted time for this service.
- Office hour: AM10 ~ PM5:30 (weekends and holyday are excluded)
X Contents should be delivered by PM 5:30 for effective communication
X request for changing contents will carry over to following day.

2. Changing contents outside office hours can be reserved during allotted

time for this service.

3. Changing contents is available maximum twice a month an d once a week.
Ad whose image and URL cannot be used due to expiry of image is terminated

automatically. Ad exposure will be reduced corresponding to unexposed service

period and this is not reimbursed.
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5. Changing contents

6. Capacity limit
- PC: less than 100kb
- Mobile : less than 30kb

4.T.l1 / Big T.l. opeartion

AE

BB BBERE

For T.l / Big T.l. banner, exposure days differs according to contract
grade. As banner does not run during whole period, user can select
specific date to run banner via ad@inven.co.kr. at the beginning of each

month. Usage quota on these banners does not carry over to next term.

- Changing contents is available once a month. In a case of event

material, 1 content per event and related landing setting is available.


mailto:ad@inven.co.kr

Effective Service Ad Service Ad Service Ad Service Ad
INVEN Service Ad Promotion marketing banner guide management guide banner size package

I Guide for service Ad banner size

Channel name Banner name Exposure location Banner size Table remarks
Upper part banner . . 728+%90
Webzine main,
Community main,
Subpage
Right side banner pag 250%250
AIlINVEN Left side banner Community main, 200%200
channels Subpage
The extent of Ad Service Ad banner
. . . . exposure is (Outcome report is
(Walatlis e i el 72 Mobile, 640%200 largely different provided)
banner Community main, Subpage X
according to
ackage ad@INVEN.co.kr
Mobile bottom part box Mobile, P 8
. ) 300%250
banner Community main, Subpage
IT INVEN posting board IT INVEN posting board 800%100
upper part banner
IT INVEN
ITINVEN posting boar view IT INVEN posting board 200%200
page banner
. . - Refer to exposure duration
Back skin IT INVEN main 1920 x 880 ~ 1080 according to grade
IT INVEN
Only when event/ House banner
Main page banner ITIT INVEN main page 800%100 tents i
contentsison it@INVEN.co.kr
AIIINVEN Event banner Right side on all page 200%200 Only when event is
channels on




INVEN Service Ad Promotion

Effective
marketing

Service Ad
banner guide

I Guide for brand partner service Ad package

Upper part
banner

728 90

PACKAGE Bronze

PACKAGE Silver

Service Ad
management guide

PACKAGE Gold

Service Ad
banner size

PACKAGE Platinum

Service Ad
package

PACKAGE Diamond

Right side
banner

250 = 250

Left side
banner

200 =200

IT INVEN
posting board
upper part
banner

800 * 100

IT INVEN
posting board
view page
banner

200 * 200

Mobile main mid
part banner

640 * 200

Mobile bottom
part box banner

300 =250

Exposure times (Impression)

13,000,000

18,000,000

32,500,000

52,000,000

70,500,000

v" Banner contents might vary according to Ad duration

v" Ad contents should be created by buyer

v Billisissued at he end of each month and payment should made within 30days after issue of bill.
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Long - term branding CONTACT US

Cost of brand partnership

v Minimum contract period is 6 months and cost of brand partnership is on monthly basis. (V.A.T. is to be added on)

Cost of brand partnership

PACKAGE Bronze
(cost for 1 month)

PACKAGE Silver
(cost for 1 month)

PACKAGE Gold
(cost for 1 month)

PACKAGE Platinum
(cost for 1 month)

PACKAGE Diamond
(cost for 1 month)

cost for 3 months cost for 6 months cost for 3 months cost for 6 months cost for 6 months

cost for 1 year

cost for 6 months

cost for 1 year

cost for 6 months

cost for 1 year

Monthly fee $ 4,000 $ 3,500 $ 5,000 $ 4,500 $ 7,000 $ 5,000 $ 10,000 $ 7,000 $ 12,000 $ 10,000
Opening of landing site
(PC & MOBILE) X X X X . . . . . .
Reported article . . . . ® o ® o o o
Product review 1 1 1 1 1 1 2 2 . .
Special article X X 1 1 1 1 1 1 () ()
Interview and
coverage support o o o o o o o ® o ®
Event
(Event banner support 1 1 2 2 2 2 3 3 Always Always
included)

Pre-user event 1 1 1 1 1 1 . . . .
Game community event x x x x 1 1 2 2 . .
Sponsor banner on right

side of IT INVEN site . . . . . . . . . .
Banner above
IT INVEN post X X X X ® ® ® ® ® ®
Banner inside
IT INVEN post ) 4 X 4 X o o o o o ®

Film / SNS Module X X X X o o () () () ()

IT INVEN back skin 3 days 3 days 5 days 5 days 7 days 7 days

INVEN D.A Advertisement 13,000,000 13,,000,000 18,,000,000 18,000,000 32,500,000 32,500,000 52,000,000 52,000,000 70,500,000 70,500,000

U3 GIOITIEEED Gif 1 brand 1 brand 1 brand 1 brand 1 brand

brand can be exposed

v" All of INVEN contents is not to be carried over to next month. Banners on right side sponsor of IT INVEN/ top of notice board/ post is exposed on random basis regardless of contract order.

v Billisissued at the end of month and payment is to be made within 30 days after bill is issued.




Cost of brand partnership Cost of brand partnership Long - term branding CONTACT US

Brand Purchase of
familiarity brand

Brand

recognition

STEP 1

(1~3 months)

Implementation of various event Frequent brand exposure via brand Constant interest on brand
and promotion that is most partnership/ enhancement of leading to purchase of the
suitable for brand partner. brand recognition. product.

Increase of brand & product

awareness.



Cost of brand partnership Cost of brand partnership Long - term branding CONTACT US

INVEN Brand Partner is your partner
that connects to gamers and share same goal with you.

Korea No.1 game webzine with 1.4 million daily visitors in average

80 percent of market share in game information industry

<< X<

Owning various marketing channel including game community, broadcast, event,

online shopping mall



Cost of brand partnership Cost of brand partnership Long - term branding CONTACT US

CONTACT US

INVEN office (Bundang)

INVEN ESPORTS ARENA INVEN office (Gasan)

“ ““ '

¥

ESPORTS ARENA

www.inv.r.ccLkr

3F, 3-4, Gumi-ro 9beon-gil, Bundang-gu Underground Level 1&ground level 5, 9-9, Seongnam-
Seongnam-si, Gyeonggi-do, Republic of Korea daero 331beon-gil, Bundang-gu, Seongnam-si,
Gyeonggi-do

Office 907~909, 244, Beotkkot-ro,
Geumcheon-gu, Seoul

Head of Business Department Manager of Business Department
Seung-tae Lee (Flint) Min Kang (Ethaan)

Office +82-70-5029-0313 Office +82-70-5029-0313
Cell +82-10-2071-9252 Cell +82-10-9316-5142
e-mail flint@INVEN.co.kr e-mail Ethaan@INVEN.co.kr




